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How to Incorporate a Motivational Interview to Avoid Pitfalls
The interview must be engaging; here, it means that from the start to the end, the discussion must be attractive. Through engagement, a coach can build a working alliance with the client. For the engagement to be achieved effectively, a coach must create a comfortable and safe environment when discussing their concerns.  As a coach, I will adopt the person-centered style of approach (W. R., & Butler, C. (2008). 
The other way is by ensuring there is the focus. Once a client is fully engaged, as a coach, I will focus on what needs to be changed.  A clinician is not supposed to disclose what the client needs to be changed, but we will play an active role in guiding the client until the target is achieved.  Sources to focus on according to the motivational interview are the patient, setting, and the clinician. The initial step, according to the sources, is the goals of the patient. For example, a patient has come to seek how to improve their sleeping habits. The following source to focus on is the setting. This is simply the context of the engagement. For example, a weight loss clinic has a clear and defined focus concerning how to improve health habits or loss of weight.  The last focus is the clinician itself; this is, for example, a client might be a bipolar patient who is avoiding medication. If this is the case, the clinician will shift the focus towards establishing a medication regimen. 
[bookmark: _GoBack]Another way to incorporate the motivational interview is by zooming in. it does not matter how the engagement started, but the change target initially might not be clear.  Therefore just like standard zooming, you must take in and out concern with the target at each time.  When the above attributes are achieved, the clinician will elicit the client’s motivation based on their desired change (W. R., & Butler, C. (2008).  Start coaching towards the target as we move to plan and designing smart goals. 
According to the quote of Marlow, it will change the helping of the initial relationship dynamics since when understanding what people as much as poverty is concerned and how those needs differ becomes a critical part concerning effective management.
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